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Deliverables 
User Needs 
 

User Target Top 3 User Needs 

Long-Time Fans From 
Original Show 

1. Access to an archive of past episodes of The Oprah 
Winfrey Show 

2. Offer ways to buy seasons of The Oprah Winfrey Show 
3. Easily accessible dates from when the clips of the show 

are from 

Current Online Audience 1. Consistent site navigation 
2. Breadcrumbs; A way to go back and forth from each 

subsite.  
3. A clearer understanding of why you’d want to be a 

member on oprah.com 

Viewers of OWN 1. Clearer Schedule page 
2. A way to leave the Own App page 
3. Have a synopsis of each show 

Readers of O Magazine 1. A way to get to categories from the landing page 
2. A way to tell what stories were in the physical 

magazine 
3. Archive of articles 

Potential New Fans/Readers 1. Consistent site navigation 
2. An about page so can get a sense of what the different 

mediums Oprah is using are 
3. Linked categories, more links in general 

 
 
 
 
 

 



 

Priorities by User Target Group  
 

User Target Priority 

Long-Time Fans From 
Original Show 

Being able to access old episodes of the original show would be 
a great feature to have because they may want to go back and 
find some of their favorite segments.  

Current Online Audience A big function that is missing from the site is the ability to 
smoothly navigate from O Magazine to OWN TV to Oprah.com 
and the store, so have a standard top-most menu, or at least a 
way back to oprah.com would be super useful. 

Viewers of OWN The schedule of the shows is really important for viewers of the 
channel because that is one way how OWN will be able to keep 
viewer numbers up. The current schedule of the shows is either 
in an awkward place on the landing page or just does not appear 
well on its own page. 

Readers of O Magazine Communicating which articles are in the physical magazine and 
which are only online may seem like it deter readers from buying 
or subscribing to the physical magazine, but instead I actually 
think it’s beneficial to O Magazine because perhaps if the 
physical articles were online, but only in synopsis form, it would 
get online readers to also buy the magazine. 

Potential New 
Fans/Readers 

Gathering an understanding of all of the different parts of Oprah’s 
brands is something that would be useful to new fans and 
readers because it is a little unclear how they all connect, 
intersect, and are unique from each other. 

 
 
 
 
 
 
 
 
 
 
 
 

 



 

Site Map 
   
 

 



 

Homepage Wireframe 

 
 
 

 



 

Homepage Navigation Menu Wireframe 

 
 
 

 


