
 

Analog to Digital 
Teen Vogue Site Map and Wireframes 

 
Below is the site map for Teen Vogue. The red labels are the primary navigation labels. The 
blue labels are the secondary navigation labels located on the landing page that corresponds to 
the red label it is under. The green label is an example article. Each of the blue labels has 
articles associated with it.  

 
 
 
  



 

Below are the wireframes for the homepage, the landing pages for News and Politics, Fashion, 
Entertainment, Beauty, Lifestyle and Wellness, and Summit, and an example of two articles.  
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Site Analysis 
 

Goals and Audiences 
Teen Vogue, both in print and online are targeted towards present-day teenagers, and 

now past readers. Current teens are the primary audience, not only because of its title, Teen 
Vogue but also because of the content that is in the magazine. From articles about beauty tips 
to healthy food habits to politics, Teen Vogue sets out to educate its readers. Its secondary 
audience is to the greater world, but I think perhaps it would be past readers. Teen Vogue has 
changed their image significantly (Browning, 2016), and I think that in turn has sparked some 
curiosity from past readers who are now in their twenties. TeenVogue used to write about 
fashion and teenage years (Carr, 2003). They may still do that, but they also cover topics that 
are happening in the news and topics about what is going on with the government. That is not 
something that would have been in TeenVogue ten years ago. Teen Vogue’s primary goal is to 
keep teens in the know, or “staying woke” (Teen Vogue) in nearly every aspect of their lives. 
They are also aligning their goals to what their readers want, which is to be informed (Gilbert, 
2017). This means having articles about health, social interactions, mental illness, fashion, 
news, and more. Teen Vogue’s secondary goal I think is to stay true to some of its roots and be 
a fashion magazine since it is was originally supposed to be like a little sister to Vogue 
magazine, which is a fashion magazine and has been for over a century.  
 

Content 
Teen Vogue makes it clear what content has migrated from the print magazine to the 

website. On the homepage, nearing the bottom of the page, there is a section called “From the 
Magazine,” which is where readers online can read about what was in the print edition. 
Everything else on the website is not in their print magazine. Their website published articles 
daily, whereas the print magazine publishes monthly. Magazines have taken a similar route as 
newspapers, where updates need to and can happen more quickly online. There is also content 
that is unique to their Instagram and Twitter accounts because social media is a different 
medium and can communicate to their audience in different ways. (Their Facebook page mostly 
just shares articles from their site).  
 

Navigation and Labeling 
I think Teen Vogue has a straightforward and clear navigation structure. The submenu 

items that appear under the top level categories make sense. For example, under Wellness is 
Fitness and Nutrition. These are topics that people have mental models with being under 
something along the lines of Wellness. They have enough navigation items to make it seem like 
they are covering a lot of important topics, but not so many that it is completely overwhelming. If 
I were to change something it would be to remove the hamburger icon when the desktop 
version is past a certain minimum width because when the navigation bar is at the top, the items 
on the hamburger menu are redundant. Users may initially think that the hamburger menu has 
different categories listed on it when it really just has the same categories as the horizontal 
navigation bar.  
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